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omAadn 92 emyepoels
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ApaocTnplioTnta mIXEipnong

(Troo00TO £1Ti TOU CUVOAOU TOU dEiyaTOG)

Eidog emixeipnong
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Huegpopunvia 11 gykardotaong
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Ava@EpPETE TO HEYEBOG TWV KTNPIAKWY COG
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27,9%
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a1ré Tn AEH yia Tn AgiToupyia TwV EYKATAOTACEWYV COG;

N=47
) Tpupaoikoé | 2,1%
('/): 40kw | | 21%
—1 i
<]: 30A | | 21%

z Ynootadpéc | 2,1% ]
<C No5 | |21%
ZI No6 | | 4,2% C
LLI No4 | 4,2%

E No2 | ~16,3%

I_ MNavw amoé 80 kw ___18,5%
Z No3 | 8,5%
LL] 1
w No7 10,6%
Ag yvwpiw | 47,.2%
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Av val, n eTTEKTAON OE TI APOpPA;

N=31

(TroAAaTTARG €TIAOYAG / auBOPUNTES ATTAVTAOCEIG)
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Owovopiké xivntpa




u b [ .
FACTS BUSINESS EXPLORE  propucT

SYSTEMATLC EXAMINE
MARKET Rl METHODS

RESEARCH

KNOWLEDGE DIRECTION ¢ l\(_—__)uL 5

\-’J
PAAN e MARKETING ANALYZE

2TOlIXEIa

TTAPAYWYIKNG
O100IKACIOG



SENTIMENT ANALYSIS

ApaoTnpidTnTa EMTIXEIPNONG

Mapayopeva mTpoidvTa

IIpokatackevaopéva omitio

Aéppora
2 QoMaTOEON
Zopopkd
Haotéh
AwooeTi] viopdta,
Méppopo/T'paviteg
Agppativa cavoora/ Todvteg
Extonooeig
Buopnyovikd tpoiovra
AlhavTika
Broroyiké ovppatikd eharérado

EAMViKG @uTiKG KOAAMOVTIKG

Movada pétpnong

Tepayo
Tepapo
Kg
Kg
Kg
Kg
Kg
Tepapo
Tepapo
Kg
Kg
Kg
Kg

FACTS  BUSINESS
SYSTEMATIC

MARKET

KNOWLEDGE
PLAN 9@
DEVELOPMENT

EtTAcia TrooéTtnTa

20.000 tepayo

2-2,5 16vovg

1,5 tévo

250 tovor

METHODS

RESEARCH

& PIRECTION

MARKETING

EXPLORE  pROpUcT

EXAMINE

AN:\,WZE



SENTIMENT ANALYSIS

ApaoTnpidTnTa EMTIXEIPNONG

Mapayopeva mTpoidvTa

Yalromivakeg
TCama
KpYotaria
"Emmio
Kpaoi
Paxopero
Towovord
Ovlo
ZVOKEVOOUEVO, MEVRATA
Kagég
Evpoi kapmoi
Xvpoi

Todvteg

Movada pétpnong

Tepayo

Tepdyo
Tepayro
Tepdyo
Lt
Lt
Lt
Lt
Kg
Kg
Kg
Lt
Tepdayro

FACTS BUSINESS
SYSTEMATLC

MARKET

KNOWLEDGE
PLAN 9@
DEVELOPMENT

EtTAcia TrooéTtnTa

METHODS

RESEARCH

& DIRECTION

MARKETING

EXPLORE  pROpUcT

EXAMINE

AN:\,WZE



SENTIMENT ANALYSIS

ApaoTnpidTnTa EMTIXEIPNONG

Napayopeva Tpoidovra Movada pérpnong
Y aKoVOLEG Tepayo
Miootka €ion Tepdyo
AgppaTiva €ion Tepayro
Ziyepn Kg
MelMooTpogég Kg
Moptes / AMLOOPUIVOKOTAOKEVES Tepayo
APTOTUPUOKEVAGNOTO Kg
AVOYOKTIKA Tepdya
Méppapa Kg
Bagég Lt

FACTS BUSINESS
SYSTEMATLC

MARKET

KNOWLEDGE
PLAN 9@
DEVELOPMENT

EtTAcia TrooéTtnTa

80.000 tepaya

1-2 Tévor

250 pradeg pradeg

METHODS

RESEARCH

& DIRECTION

MARKETING

EXPLORE  pROpUcT

EXAMINE

AN:\,WZE



SENTIMENT ANALYSIS

KatavdAwon vepou yia ThV TTapaywyikn diadikacia

(m3/érog)
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2,1%

P

83,1%

' NMANTAAINAA 20Y

‘Ewg kat 100 m3/étog

Amté 100m3 £wg ko
1000m3 / étog

Attéo 1000m3 kot avw

/ €10¢

)

As yvwpilw




SENTIMENT ANALYSIS

2UVOAIKN EYKATECTNMEVN 1I0XUG MNXAVNHATWY
Eidog 1o0xU0g
N

=47

44,6% 42,7%

12,7%

y

HAektpikn Mnxoavikn Agv amavtw / As yvwpidw

I MANTA AINAA Z0Y




FACTS  BUSINESS EXPLORE  pROpUCT

STERA EXAMINE
MARKeT ~ SUSTEMATLC METHODS

R E 5 E AR CH MNepIBAAAOVTOAOYIKEG

Wy = TTAPAMETPOL!

\-’J
PN MARKET ING ANALYZE

DEVELOPMENT



SENTIMENT ANALYSIS

Katatdére oto yevikd TTAaiclo 1o £TTiTred0 OXANONg TNG

OpaOCTNPIOTNTAG TTOU OOKEITE
N=47

RESEARCH

XaunAng 59,5%

6xAnong

Méong
6xAnong

19,1%

12,7%

Mn oxAoUoa

YynAnig 7%
oxAnong 8,7%

b
@)
N
=
=
s
Z
<
=




Mapdayovrtal amméBAnTa a1rd TNV TTAPpAYWYIKA d1adIKaoia;
N=47

72,3%

D=

O

N
27,7% g
=
<
‘S
=
<
=

SENTIMENT ANALYSIS

X
\\\
////
2
|

Now oyt



SENTIMENT ANALYSIS

Eido¢ kal TroooTnTa atrofARTWY

N=13
(TroAAaTTARG €TMIAOYAG )

61,5%

53,8%

Yypa 2TEPEQ
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