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Ταυτότητα Έρευνας 

Εμπορικό & Βιομηχανικό Επιμελητήριο Χανίων 

Είδος έρευνας

Ποσοτική έρευνα με τη χρήση δομημένου ερωτηματολογίου

Χρονική διάρκεια

Παρασκευή 26 Ιουλίου - Παρασκευή 2 Αυγούστου 2013

Δείγμα

Σχεδιασμένο δείγμα 400 άτομα. Πραγματοποιηθέν 415. 

Μεθοδολογία

Προσωπικές συνεντεύξεις( face to face) στους επισκέπτες του Φεστιβάλ  

Εξεταζόμενος πληθυσμός

15 ετών και άνω

Τυπικό στατιστικό σφάλμα

+/-4,83% σε διάστημα εμπιστοσύνης 

95% 
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Δημογραφικά και κοινωνικά 

χαρακτηριστικά επισκεπτών 

Αγροτικού Αυγούστου

Εμπορικό & Βιομηχανικό Επιμελητήριο Χανίων 

Agricultural August 2013

Επιμελητήριο Χανίων



Country of origin

Νορβηγία  5,5%

Σουηδία     0,5%

Βέλγιο        1,25%

Ολλανδία     2%

Φιλανδία 1,3%

Μεγάλη Βρετανία 3%

Γερμανία 3,3%

Ιταλία 1,3%

Ισπανία         0,75%

Γαλλία 1,3%

Ελλάδα 69,8%

Δανία 1,3%

Πολωνία 1,5%

Άλλη χώρα     7,2%
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Country of origin

Επιμελητήριο Χανίων

Αθήνα • 11,3%

Υπόλοιπη
Ελλάδα • 12,9%

Χανιά • 75,8%

Greece         69,8%



Sex
(total sample)
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Age category
(total sample)
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Education level
(total sample)
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Family status
(total sample)
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Number of children
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Usually which resource do you choose for your information?
(total sample)

59,6%

22,7%
24,7%

17%

1,2%

Internet Neswpaper Television Radio Other

Multiple choice
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Satisfaction Index

Εμπορικό & Βιομηχανικό Επιμελητήριο Χανίων 
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In general how much do you feel satisfied from:
(total sample)

55%

41,2%

2%

0,8%
1%

Τη διοργάνωση

Πολύ

Αρκετά

Λίγο

Καθόλου

ΔΑ
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In general how much do you feel satisfied from:
(The organization)
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In general how much do you feel satisfied from:
(total sample)

52,3%

37,1%

7,1%

1,3%

2,2%

Το χώρο

Πολύ

Αρκετά

Λίγο

Καθόλου

ΔΑ
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In general how much do you feel satisfied from:
(The place)
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In general how much do you feel satisfied from:
(total sample)

63,1%

31,3%

3%

0,3%

2,3%

Τα προϊόντα

Πολύ

Αρκετά

Λίγο

Καθόλου

ΔΑ
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In general how much do you feel satisfied from:
(The products)
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In general how much do you feel satisfied from:
(total sample)

41,5%

37,2%

13,1%

1,5%
2,5%

Τις δράσεις

Πολύ

Αρκετά

Λίγο

Καθόλου

ΔΑ
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In general how much do you feel satisfied from:
(The actions)
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In general how much do you feel satisfied from:
(total sample)

46,9%

32,5%

12,8%

4%

3,8%

Την προσβασιμότητα

Πολύ

Αρκετά

Λίγο

Καθόλου

ΔΑ
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In general how much do you feel satisfied from:
(The accessibility)
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In general how much do you feel satisfied from:

Country of origin/ 

Satisfaction

(Very much/Enough)

The 

organizatio

n

The 

place

The 

products

The 

actions

The accessibility

Chania 95,9% 85,9% 92,2% 96,7% 75,5%

Rest of Greece 79,4% 85,9% 94,1% 71,8% 73,1%

Tourists 98,2% 93,3% 94,2% 76,7% 88,3%
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Do you believe based on what you’ve seen, that you would 

proceed to a future purchase of some of the products?
(total sample)
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Future purchase of 

local products

Εμπορικό & Βιομηχανικό Επιμελητήριο Χανίων 
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Do you believe based on what you’ve seen, that you would 

proceed to a future purchase of some of the products?
(Greeks)

97,8%

2,2%

Yes No

Yes No
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Do you believe based on what you’ve seen, that you would 

proceed to a future purchase of some of the products?
(Tourists)
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Do you believe based on what you’ve seen, that you would 

proceed to a future purchase of some of the products?
(Total sample)

90,3%

9,7%

70%

30%

76,6%

23,4%

79,9%

20,1%

Honey

Wine

Raki

Dairy

Όχι

Ναι
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Do you believe based on what you’ve seen, that you would 

proceed to a future purchase of some of the products?
(Total sample)

66,7%

33,3%

56,6%

43,4%

80,1%

19,9%

78,8%

21,2%

Olive oil

Citrus/Juices

Sweets

Herbs

Όχι

Ναι
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Do you believe based on what you’ve seen, that you would 

proceed to a future purchase of some of the products?
(Greeks)
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Do you believe based on what you’ve seen, that you would 

proceed to a future purchase of some of the products?
(Greeks)
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Do you believe based on what you’ve seen, that you would 

proceed to a future purchase of some of the products?
(Tourists)

89,2%

10,8%

75,6%

24,4%

75,6%

24,4%

66,1%

33,9%

Honey

Wine

Raki

Dairy

Όχι

Ναι
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Do you believe based on what you’ve seen, that you would 

proceed to a future purchase of some of the products?
(Tourists)



Δείκτης Ικανοποίησης

ποικιλίας, τιμών & 

γευστικής αξίας 

Εμπορικό & Βιομηχανικό Επιμελητήριο Χανίων 
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At which stages are you satisfied from: 
(Total sample)

Satisfaction 

Index

Very 

much

Enough Little Not at all Don’t 

answer

Products variety 46% 45,5% 7,8% 0,3% 0,4%

Prices 21,3% 50% 18,5% 3,3% 6,9%

Tasty value 63,7% 30,7% 1,8% 0,7% 3,1%
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At which stages are you satisfied from: 
(Greeks)

Satisfaction 

Index

Very 

much

Enough Little Not at all Don’t 

answer

Products variety 44,8% 48,7% 6% 0,3% 0,2%

Prices 15,9% 55,5% 20,7% 4% 3,9%

Tasty value 63,2% 32,7% 1,8% 0,7% 1,6%
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At which stages are you satisfied from: 
(Tourists)

Satisfaction 

Index

Very 

much

Enough Little Not at all Don’t 

answer

Products variety 48,7% 38,6% 11,7% 0% 1%

Prices 33,3% 37,5% 13,3% 1,6% 14,3%

Tasty value 64,7% 26% 1,6% 6,7% 1%
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Super Markets & 

local products

Εμπορικό & Βιομηχανικό Επιμελητήριο Χανίων 
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Which of the following products would you like to be placed at 

your country’s super markets shelves?
(total sample)
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Which of the following products would you like to be placed at 

your country’s super markets shelves?
(Total sample)

Επιμελητήριο Χανίων



Which of the following products would you like to be placed at 

your country’s super markets shelves?
(Greeks)
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Which of the following products would you like to be placed at 

your country’s super markets shelves?
(Greeks)

35,7%

12,6%

24,8%

40,9%

Olive oil

Citrus/Juices

Sweets

Herbs
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Which of the following products would you like to be placed at 

your country’s super markets shelves?
(Tourists)
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Which of the following products would you like to be placed at 

your country’s super markets shelves?
(Tourists)

Επιμελητήριο Χανίων



Which of the following products would you like to be 

placed at your country’s super markets shelves?

Country of origin/ 

Products

Honey Wine Raki Dairy Olive 

oil

Chania 63,4% 28% 33,9% 34,8% 26,2%

Rest of Greece 57,7% 25,3% 38% 40.8% 31,1%

Tourists 70% 31,6% 38,6% 21,4% 60,2%
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Which of the following products would you like to be 

placed at your country’s super markets shelves?

Country of origin/ Products Sweets Herbs Citrus/Juices

Chania 22,1% 34,1% 11,3%

Rest of Greece 14% 26,7% 0,7%

Tourists 19,9% 73,3% 19,4%
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The role of local 

products in Chania

Εμπορικό & Βιομηχανικό Επιμελητήριο Χανίων 
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You believe that the local products:
(Total sample)
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Standardization of 

products

Εμπορικό & Βιομηχανικό Επιμελητήριο Χανίων 
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Standardization of products
(Total sample)

22,6%

77,4%

Αγοράζω/Καταναλώνω 
μόνο τυποποιημένα 

προϊόντα

Αγοράζω/Καταναλώνω 
και τυποποιημένα και μη 

τυποποιημένα προϊόντα
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Standardization of products
(Greeks)

20,5%

79,5%

Αγοράζω/Καταναλώνω 
μόνο τυποποιημένα 

προϊόντα

Αγοράζω/Καταναλώνω 
και τυποποιημένα και μη 

τυποποιημένα προϊόντα

Επιμελητήριο Χανίων



Standardization of products
(Tourists)

26,4%

73,6%

Αγοράζω/Καταναλώνω 

μόνο τυποποιημένα 
προϊόντα

Αγοράζω/Καταναλώνω 

και τυποποιημένα και μη 
τυποποιημένα προϊόντα

Επιμελητήριο Χανίων



What the visitors suggest

(Total sample) 
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What the visitors suggest

(Greeks) 
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What the visitors suggest

(Tourists) 
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Δείκτης επανάληψης 

επίσκεψης στον 

Αγροτικό Αύγουστο

Εμπορικό & Βιομηχανικό Επιμελητήριο Χανίων 
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Do you believe that you would visit again a similar exhibition?

(Total) 
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Do you believe that you would visit again a similar exhibition?

Country of origin/ 

Επισκεψιμότητα

Yes No

Chania 85,4% 14,6%

Rest of Greece 85,9% 14,1%

Tourists 76,8% 23,2%
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Aim fo Agricultural 

August

Εμπορικό & Βιομηχανικό Επιμελητήριο Χανίων 
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You believe that the particular festival

(Total sample) 
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You believe that the particular festival

(Greeks) 
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You believe that the particular festival

(Tourists) 
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Information about 

festival

Εμπορικό & Βιομηχανικό Επιμελητήριο Χανίων 
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Where did you heard of for the festival of “Agricultural August”?
(total sample)
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Where did you heard of for the festival of “Agricultural August”?
(Greeks)
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Where did you heard of for the festival of “Agricultural August”?
(Tourists)
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Where did you heard of for the festival of “Agricultural August”?

Country of origin/ 

Μέσο ενημέρωσης

Internet Posters Newspaper Television Radio Inciden

tally

Other

Chania 12,2% 25,3% 17,2% 6,3% 2,2% 14,9% 21,9%

Rest of Greece 10,2% 25,6% 6,4% 6,4% 5,1% 23% 23,3%

Tourists 12,3% 25,6% 4,1% 0,8% 0,4% 29,7% 27,1%
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Αξιολόγηση προϊόντων 

εκτός έκθεσης σε σχέση 

με τα προϊόντα του 

Αγροτικού Αυγούστου 

Εμπορικό & Βιομηχανικό Επιμελητήριο Χανίων 
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Have you seen products of the exhibitions at other places, at the 

same tasty value level?
(Total sample)
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Have you seen products of the exhibitions at other places, at the 

same tasty value level?
(Total sample)

Επιμελητήριο Χανίων



Have you seen products of the exhibitions at other places, at the 

same tasty value level?
(Greeks except Chania)

Place/

Satisfaction

Yes, I was 

satisfied

Yes, I was not 

satisfied

No Don’t 

answ

er

Restaurants 34,7% 7,2% 31,8% 26,3%

Hotels 17,6% 4,4% 39,7% 38,3%

Super Markets 43,4% 11,5% 24,6% 20,5%

Cafeterias 16,1% 5,8% 39,7% 38,4%
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Have you seen products of the exhibitions at other places, at the 

same tasty value level?
(Tourists)

Place/

Satisfaction

Yes, I was 

satisfied

Yes, I was not 

satisfied

No Don’t 

answ

er

Restaurants 32,2% 4,9% 41,3% 21,6%

Hotels 9% 3,1% 26,2% 61,7%

Super Markets 42,5% 5,8% 29,1% 22,6%

Cafeterias 20% 5% 45,8% 29,2%
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Have you seen products of the exhibitions at other places, at the 

same tasty value level?
(Greeks except Chania)

Place/

Satisfaction

Yes, I was 

satisfied

Yes, I was not 

satisfied

No

Restaurants 47,2% 9,7% 43,1%

Hotels 28,5% 7,1% 64,4%

Super Markets 54,5% 14,4% 31,1%

Cafeterias 26,1% 9,4% 64,5%

Επιμελητήριο Χανίων
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Have you seen products of the exhibitions at other places, at the 

same tasty value level?
(Tourists)

Place/

Satisfaction

Yes, I was 

satisfied

Yes, I was not 

satisfied

No

Restaurants 41% 6,4% 52,6%

Hotels 23,4% 8% 68,6%

Super Markets 54,9% 7,5% 37,6%

Cafeterias 28,2% 7,2% 64,6%

Επιμελητήριο Χανίων

Αναγωγή στο ΔΑ
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Sentiment Analysis
Research & Marketing 

www.sentiment.gr


