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Country of origin
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(total sample)
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Age category

(total sample)
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Family status

(total sample)
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Number of children
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Usually which resource do you choose for your information?

(total sample)
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In general how much do you feel satisfied from:

(total sample)
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In general how much do you feel satisfied from:

(The organization)
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In general how much do you feel satisfied from:

(total sample)
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In general how much do you feel satisfied from:

(The place)
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In general how much do you feel satisfied from:

(total sample)
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In general how much do you feel satisfied from:
(The products)
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In general how much do you feel satisfied from:

(total sample)
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In general how much do you feel satisfied from:

(The actions)
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In general how much do you feel satisfied from:

(total sample)
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In general how much do you feel satisfied from:
(The accessibility)
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In general how much do you feel satisfied from:

Country of origin/ The The The The The accessibility
Satisfaction organizatio place products actions
(Very much/Enough) n
Chania 95,9% 85,9% 92,2% 96,7% 75,5%
Rest of Greece 79,4% 85,9% 94,1% 71,8% 73,1%
Tourists 98,2% 93,3% 94,2% 76,7% 88,3%
‘
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Do you believe based on what you've seen, that you would

proceed to a future purchase of some of the products?
(total sample)
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local products
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Do you believe based on what you've seen, that you would
proceed to a future purchase of some of the products?

(Greeks)

97,8% BYes HNo

{
N

NN
N\

2,2%

Z
— Yes No

i SENTIMENT ANALYSIS

EmipeAnTipio Xaviwv



Do you believe based on what you've seen, that you would
proceed to a future purchase of some of the products?

(Tourists)
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Do you believe based on what you've seen, that you would
proceed to a future purchase of some of the products?

Dairy

Raki

Wine
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Do you believe based on what you've seen, that you would
proceed to a future purchase of some of the products?

Herbs

Sweets

Citrus/Juices

EVN VY SN

Olive ail

INNY

(Total sample)

2%

8 %

,9%
,1%
B Oxt
_ 4%
,6%
,3%
7%

Nat

SENTIMENT ANALYSIS

EmipeAnTipio Xaviwv



NN

Do you believe based on what you've seen, that you would
proceed to a future purchase of some of the products?

Dairy

Raki

Wine
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Honey
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(Greeks)
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Do you believe based on what you've seen, that you would
proceed to a future purchase of some of the products?

(Greeks)
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Do you believe based on what you've seen, that you would
proceed to a future purchase of some of the products?

(Tourists)
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Do you believe based on what you've seen, that you would
proceed to a future purchase of some of the products?

Herbs

Sweets

Citrus/Juices
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(Tourists)

26%
74%

_ 30,8%
69,2% .
mOx1

Nat
— 46,2%
53,8%
15,6%
84,4%
SENTIMENT ANALYSIS

fppt.com



Aciktng Ikavonoinorng
nMolKiAiag, TIpAOV &
YEUOTLIKNG agiag

EmipeAnTipio Xaviwv



At which stages are you satisfied from:

(Total sample)

Satisfaction Very Enough Little Not at all Don’t
Index much answer
Products variety 46% 45,5% 7,8% 0,3% 0,4%
Prices 21,3% 50% 18,5% 3,3% 6,9%
Tasty value 63,7% 30,7% 1,8% 0,7% 3,1%
¢
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At which stages are you satisfied from:

(Greeks)

Satisfaction Very Enough Little Not at all Don’t
Index much answer
Products variety 44,8% 48,7% 6% 0,3% 0,2%
Prices 15,9% 55,5% 20,7% 4% 3,9%
Tasty value 63,2% 32,7% 1,8% 0,7% 1,6%
¢
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SENTIMENT ANALYSIS

EmipeAnTipio Xaviwv



At which stages are you satisfied from:

(Tourists)

Satisfaction Very Enough Little Not at all Don’t
Index much answer
Products variety 48,7% 38,6% 11,7% 0% 1%

Prices 33,3% 37,5% 13,3% 1,6% 14,3%

Tasty value 64,7% 26% 1,6% 6,7% 1%
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Super Markets &
local products
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Which of the following products would you like to be placed at
your country’s super markets shelves?

(total sample)
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Which of the following products would you like to be placed at
your country’s super markets shelves?

(Total sample)

Herbs 43,2%
Sweets
Citrus/Juices
{

= [z Olive oil 41,2%
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Which of the following products would you like to be placed at
your country’s super markets shelves?

(Greeks)

Dairy

Raki

Wine
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Which of the following products would you like to be placed at
your country’s super markets shelves?

(Greeks)
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Which of the following products would you like to be placed at
your country’s super markets shelves?

(Tourists)

Dairy

Raki

Wine

70%

Honey

1N\

NN

e SENTIMENT ANALYSIS

EmipeAnTipio Xaviwv



Which of the following products would you like to be placed at
your country’s super markets shelves?

(Tourists)

Herbs 73,3%

Sweets

Citrus/Juices
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Which of the following products would you like to be

placed at your country’s super markets shelves?

Country of origin/ Honey Wine Raki Dairy Olive
Products oil
Chania 63,4% 28% 33,9% 34,8% 26,2%
Rest of Greece 57,7% 25,3% 38% 40.8% 31,1%
Tourists 70% 31,6% 38,6% 21,4% 60,2%
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Which of the following products would you like to be

placed at your country’s super markets shelves?

Country of origin/ Products Sweets Herbs Citrus/Juices
Chania 22,1% 34,1% 11,3%
Rest of Greece 14% 26,7% 0,7%
Tourists 19,9% 73,3% 19,4%
¢
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The role of local
products in Chania
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You believe that the local products:

(Total sample)

Are the '"Brand name' of Chania

Gives motivation (and repeat) to visit
again

Increases the tourists interest
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Standardization of
products
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Standardization of products

(Total sample)
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Standardization of products

(Greeks)
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Standardization of products

(Tourists)

H Ayopalw /Katavadwve
HOVOo TurortonpeEva
rnpoiovia

u Ayopalw / Katavadwve
Ka1 TUTTOTIOUNHEVA KAl 1N
TUTTOTIONEVA TTpoiovIa

| 73,6%

MN-A/\—-\

NN
1NN

SENTIMENT ANALYSIS

EmipeAnTipio Xaviwv




What the visitors suggest

(Total sample)
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What the visitors suggest

(Greeks)
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What the visitors suggest

(Tourists)
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Do you believe that you would visit again a similar exhibition?

(Total)

84,1%

15,9%

AN A

Nai Ox1

IN\N

NN

SENTIMENT ANALYSIS

EmipeAnTipio Xaviwv



Do you believe that you would visit again a similar exhibition?

Country of origin/ Yes No
EmiokepipéTnTa
Chania 85,4% 14,6%
Rest of Greece 85,9% 14,1%

Tourists 76,8% 23,2%
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You believe that the particular festival

(Total sample)

Is not so important 5%

It would be useful to be organized
. . 37,4%
more times in a year

Brings closer the producer with the 65
consumer v
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Is a great tourist and local action
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You believe that the particular festival

(Greeks)

Is not so important 4,3%
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You believe that the particular festival

(Tourists)

Is not sto important 6,4%

It would be useful to be organized
. . 26,4%
more times in a year

Brings closer the produser with
57,1%
the consumer

Is a great tourist and local action 67,7%
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Information about
festival
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Where did you heard of for the festival of “Agricultural August”?

(total sample)
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Where did you heard of for the festival of “Agricultural August”?

(Greeks)
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Where did you heard of for the festival of “Agricultural August”?

(Tourists)
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Where did you heard of for the festival of “Agricultural August™?

Country of origin/ Internet Posters Newspaper Television Radio Inciden  Other
Métoo evnpeépwong tally
Chania 12,2% 25,3% 17,2% 6,3% 2,2% 14,9% 21,9%
Rest of Greece 10,2% 25,6% 6,4% 6,4% 5,1% 23% 23,3%
Tourists 12,3% 25,6% 4,1% 0,8% 0,4% 29,7% 27,1%
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Have you seen products of the exhibitions at other places, at the

same tasty value level?
(Total sample)
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Have you seen products of the exhibitions at other places, at the
same tasty value level?

(Total sample)
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Have you seen products of the exhibitions at other places, at the
same tasty value level?

(Greeks except Chania)

Place/ Yes, | was Yes, | was not No Don’t
Satisfaction satisfied satisfied answ

er
Restaurants 34,7% 7,2% 31,8% 26,3%
Hotels 17,6% 4,4% 39,7% 38,3%
Super Markets 43,4% 11,5% 24,6% 20,5%
Cafeterias 16,1% 5,8% 39,7% 38,4%
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Have you seen products of the exhibitions at other places, at the
same tasty value level?

(Tourists)

Place/ Yes, | was Yes, | was not No Don’t
Satisfaction satisfied satisfied answ

er
Restaurants 32,2% 4,9% 41,3% 21,6%
Hotels 9% 3,1% 26,2% 61,7%
Super Markets 42,5% 5,8% 29,1%  22,6%
Cafeterias 20% 5% 45,8% 29,2%
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Have you seen products of the exhibitions at other places, at the
same tasty value level?

(Greeks except Chania)

Place/ Yes, | was Yes, | was not No
Satisfaction satisfied satisfied
Restaurants 47,2% 9,7% 43,1%
Hotels 28,5% 7,1% 64,4%
Super Markets 54,5% 14,4% 31,1%
Cafeterias 26,1% 9,4% 64,5%
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Have you seen products of the exhibitions at other places, at the
same tasty value level?

(Tourists)

Place/ Yes, | was Yes, I was not No
Satisfaction satisfied satisfied
Restaurants 41% 6,4% 52,6%
Hotels 23,4% 8% 68,6%
Super Markets 54,9% 7,5% 37,6%
Cafeterias 28,2% 7,2% 64,6%
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